
Production facilities North America South America Europe Asia Rest of world  

 Volvo Trucks New River Valley (US) Curitiba (BR) Göteborg, Umeå (SE), Gent (BE) Bangalore (IN), Jinan* (CN) Durban (ZA), Brisbane (AU)

 Renault Trucks    Blainville, Bourg-en-Bresse, Limoges (FR)

 Nissan Diesel     Ageo, Kounosu, Hanyu (JP)

 Mack Trucks Macungie, New River Valley (US) Las Tejerias (VE)   Brisbane (AU)

 Construction Equipment Asheville (US), Goderich (CA), Shippensburg (US) Pederneiras (BR) Arvika, Braås, Eskilstuna, Hallsberg (SE), Konz-Könen,  Changwon (KR), Shanghai, Linyi* (CN), Bangalore (IN)

    Hameln (DE), Belley (FR), Wroclaw (PL)

 Buses St Claire, St Eustache (CA), Mexico City (MX) Curitiba (BR) Borås, Säffl e, Uddevalla (SE), Tammerfors, Åbo (FI), Wroclaw (PL)  Bangalore (IN), Shanghai*, Xian* (CN) Durban (ZA)

 Volvo Penta Lexington (US)  Göteborg, Vara (SE) Wuxi* (CN)

 Volvo Aero Boca Raton, Newington (US)  Trollhättan, Linköping (SE), Kongsberg (NO)

 Volvo Powertrain Hagerstown (US) Curitiba (BR) Köping, Skövde (SE), Vénissieux (FR)

 

Defi nitions

Basic earnings per share 

Income for the period attributable to shareholders of the parent com-

pany divided by the weighted average number of shares outstanding 

during the period.

Capital expenditures 

Capital expenditures include investments in property, plant and equip-

ment, intangible assets and assets under operating leases. Investments 

in fi xed assets included in the Group’s cash-fl ow statement include only 

capital expenditures that have reduced the Group’s liquid funds during 

the year. 

Cash-fl ow

Combined changes in the Group’s liquid funds during the fi scal year. 

Changes inliquid funds are specifi ed with reference to changes in oper-

ations, operating activities, changes depending on investments in 

equipment, fi xed assets etc and fi nancing acitivites such as changes in 

loans and investments.

Diluted earnings per share

Diluted earnings per share is calculated as income for the period attrib-

utable to the Parent Company’s shareholders divided by the average 

number of shares outstanding plus the average number of shares that 

would be issued as an effect of ongoing share-based incentive pro-

grams and employee stock option programs.

Equity ratio

Shareholders’ equity divided by total assets.

Interest coverage 

Operating income plus interest income and similar credits divided by 

interest expense and similar charges. 

Joint ventures

Companies over which the Company has joint control together with one 

or more external parties.

Net fi nancial position 

Cash and cash equivalents, marketable securities and interest-bearing 

short- and long-term receivables reduced by short- and long-term inter-

est-bearing loans and provisions for post-employment benefi ts. 

Operating margin  

Operating income divided by net sales.

Return on shareholders’ equity 

Income for the period divided by average shareholders’ equity.

Self-fi nancing ratio 

Cash-fl ow from operating activities (see Cash-fl ow statement) divided 

by net investments in fi xed assets and leasing assets as defi ned in the 

cash-fl ow statement.

Construction equipment

Volvo Construction Equipment develops, manufactures and markets equipment for construction and related industries. Its products are leaders in 

many world markets, and include a comprehensive range of wheel loaders, hydraulic wheeled and crawler excavators, articulated haulers, road 

machinery graders and a wide range of compact equipment. 

Compact construction equipment Road machineryHeavy construction equipment

Aerospace industry

Volvo Aero specializes in a number of highly advanced components for aircraft engines and space rockets. More than 90% of all new large com-

mercial aircraft are equipped with engine components from Volvo Aero, which is also responsible for the engines of the Swedish Air Force’s 

Gripen fi ghters. Volvo Aero also has a substantial aftermarket business.

Engine components Engine overhaul Space

Financial services

Financial services such as customer and dealer fi nancing, treasury and property management contribute to create shareholder value. Providing cost effective 

and attractive fi nancing solutions is essential in retaining existing customers and attracting new ones to the Volvo Group. 

Customer fi nancing In-house bank Property management

Wheel loaders

Backhoe loaders

Wheel loaders Articulated haulers Motor graders

Backhoe loaders Wheeled excavators Compaction equipment

Crawler excavators Lingong wheel loaders PaversCrawler Excavators

Skidsteer loaders

0700
42.48.7

Asia, SEK bn

0700
17.93.4

Rest of world, SEK bn

0700
15.64.7

South America, SEK bn

0700
49.438.2

North America, SEK bn

0700
151.466.3

Europe, SEK bn

The Volvo Group’s products ... 
Volvo Penta is best known for its marine engines. 
But Volvo Penta’s industrial engines are also used 
worldwide, for example in forklift and warehouse 
trucks.

... transport ... 
Volvo Trucks is an important part of the distribution 
network in Brazil and other parts of South America.

... goods and people ...
In Europe, the Group’s trucks and buses are an every-
day sight.

... and build infrastructure ...
Volvo Construction Equipment’s yellow machines are 
common on construction sites in Asia.

... all over the world. 
Rapid air transport is becoming more important. 
Around 90 percent of all new larger civil aircraft 
have engine components from Volvo Aero.

Volvo Group customers are active in more than 

180 countries worldwide, mainly in Europe, 

Asia and North America. Group sales of pro-

ducts and services are conducted through 

wholly owned and independent dealers. The 

global service network handles customer 

demand for spare parts and other services.

During 2007, the Group’s workforce rose to 

about 100,000 employees. The majority of 

employees are based in Sweden, France, 

Japan, the US, China, Brazil and South 

Korea.

A key feature of the Volvo Group’s growth 

strategy is to increase its presence in emer-

ging markets, primarily in Asia and Eastern 

Europe. During 2007, the Group increased its 

sales in Eastern Europe by 69%. In 2007, 

Volvo implemented investments in Japan, 

China and India. These investments provide a 

platform for increased sales.

A global group

* Ownership _> 50%
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